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Abstract

Background There are massive gaps in communication between health researchers and policy-makers in Nigeria,
which constrains the use of research evidence for policy-making. Mass media can help in bridging the gaps, especially
since the media has the reach and a reputation for presenting information in ways that elicit actions from the public
and policy-makers.

Objective There is a small body of emerging literature from Nigeria and sub-Saharan Africa, evidencing the useful-
ness of the media to encourage evidence translation in the health sector; and even evidence translation theories are
light on dissemination. This paper adds to knowledge on how academia and media can be linked for effective dis-
semination of evidence for policy impact.

Method Data were sourced from group discussions in a communications workshop with 27 participants comprising
researchers in health systems and policy and media professionals with several years of experience.

Results It was found that health research evidence conducted using quality procedures and published in quality
academic journals barely make it to public and policy-making conversations because of the restrictiveness that char-
acterizes academic outputs in traditional academic dissemination outlets. On the basis of the cultivation theory,

the media was found instrumental in feedback of research results to communities, securing policy-makers'reactions
and stimulating policy actions.

Conclusions In line with message system analysis, researchers must be strategic in the use of mass media, and our
results showed how it can be done. In all, media usage for evidence translation has enormous potential to strengthen
the health system.
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Background

The mass media is an important dissemination avenue
or knowledge broker for research outputs, including out-
puts from health-related research [1]. The contents from
the mass media are often simple, connects well enough
with a broad range of common people and non-technical
audiences, and are considered authoritative in informa-
tion dissemination [2, 3]. Despite the negative usage of
media in stimulating and spreading propaganda, it has
essentially contributed to advocacies, activism and gener-
ally enhancing the spread of topical concerns for govern-
ment to take action, including those of health [4, 5].

It is common to see governments take actions on the
basis of media reports, but similar actions based on aca-
demic publications — the hallmark of academia — are
barely recorded [6]. Additionally, community people tend
to be quick to respond to media reports on issues, usu-
ally for the sake of trust, relatability, and accessibility [6,
7]. Therefore, for academia to scale up impacts of its out-
puts, utilizing the comparative advantages of the media
cannot be overstated. Such impact is at the heart of evi-
dence translation, measured by the extent of reach and
comprehensibility of research outcomes by the public
and policy-makers towards taking actions [8, 9].

The media comprises print media (newspapers, bulle-
tins, etc.,), electronic media (television, radio, etc.) and
social media (Facebook, X, LinkedlIn, etc.). Unlike print
and electronic media functioning under extensive regu-
lations, social media is not, offering rights to people to
swiftly share their thoughts and feelings for public con-
sumption [10, 11]. In communicating health research
findings for policy actions, these various types of media
clusters must be considered. For instance, electronic and
print media were found useful by Niederdeppe et al. [12],
as a means of mitigating the dangers of smoking in the
USA. As news coverage of harmful use of tobacco on
radio and print intensified, the enactment and implemen-
tation of tobacco product placement ordinances (TPPO)
gained significant traction [12]. Similar findings exist in
literature [6, 13, 14]. And in another study, social media
communication of evidence could not reduce tobacco
smoking but increased adherence to breastfeeding and
exercise [15]. Social media was also useful in aligning
offline reactions to the restrictive behavioural rules dur-
ing the coronavirus 2019 (COVID-19) pandemic [11,
16]. So, both traditional and social media have compara-
tive edges that are relevant to health policy and systems
research (HPSR).

Nigeria is home to a broad range of mass media out-
lets. The National Broadcasting Corporation (NBC) in
Nigeria reports that as of 2021, there were 625 broad-
casting stations [17]. On media consumption, more than
70% and 35% of urban and rural households in Nigeria,
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respectively, said they own a television [18], and more
than 77% of Nigerians across Nigeria’s six geopolitical
zones listen to radio at least once a week [19]. Adding
to these figures is the over 31 million active social media
users in Nigeria as of January 2023, which is about 15% of
the total population [20].

The massive number of media outlets in Nigeria
shows the potential power of the mass media in terms of
information spread, with the potential to benefit health
research communication and evidence translation in
the country. Aside from the focus of researchers on the
media during the pandemic, there is a paucity of docu-
mented evidence on the vital contributions of the media
to translating evidence in Health Policy and Systems
Research (HPSR), especially in Nigeria. Documented
experiences in getting research into policy and prac-
tice in health, tend to be light on the media, despite its
extensive coverage and roles in politics, health and pub-
lic behaviour [21, 22]. Our study moves ahead to identify
and describe the usefulness of the media in bridging such
gaps.

Therefore, to address the identified gap, the paper pro-
vides insights into the indispensable roles of the media
in evidence translation, including how it should be used
by researchers in HPSR in Nigeria. The research ques-
tions that generated the information for the paper were:
(a) what gaps exist in the communication of research
evidence that should be filled by the media? (b) What
are the practicable roles of the media in translating
research evidence for policy and governance?; and (c)
What should researchers know while using the media for
evidence translation? Answers to these questions were
derived from a 3-day bootcamp of diverse mass media
professionals and researchers in Nigeria.

Cultivation theory in health communication

and evidence translation

Central to our work is the significance of media pro-
cesses and effects, which has been extensively captured
in the cultivation theory propounded by George Gerbner
in the 1960s [23, 24]. The theory provides macro system
insights into the effectiveness of the media on the pub-
lic by creating meanings through messages [25]. These
meanings could convey values, facts and expectations,
in ways that can stimulate both immediate and sustained
actions and reactions over time. This is what Gerbner
referred to as ‘cultivation’ [26]. He contended that the
meanings and notions generated by the media are usually
shared because of the large public following the media
enjoys, which is owing to their symbolic identity in socie-
ties as an avenue for information and the melting point of
public opinions.
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Cultivation theory has gained traction in health com-
munication [27, 28]. However, it has been used more in
clinical and public health conversations, as against evi-
dence translation in health systems. Our research draws
on insights from cultivation theory to explain how the
media can help reconstruct meanings embedded in the
research outputs of HPSR experts for both public and
policy actions. It realizes the institutional advantage of
the media with regard to messaging and public opinion
and seeks to marry the institutional advantage of HPSR
academia (generating credible research evidence) with
that of the media.

Of course, an element of the cultivation theory dis-
cusses how public interpretation of the meanings of
messages can be determined by the credibility of the
institutions behind the messages [29]. Here, we see ‘two
credibilities’ residing in the quality of research evidence/
academia and in the quality of the status of media, which
can be synergized for policy significance in the health
sector. Unfortunately, this has not received much aca-
demic attention, which can account for the current gaps
in translating evidence from HPSR into impactful health
policies, practices and programmes for Nigeria.

Methods

Study context and sampling procedures

Our focus for the study was to gain deep insights into
how the media can be effectively harnessed for the com-
munication and use of health research evidence. To
achieve this, we needed to rely on the experiences and
feelings of media professionals and researchers towards
the phenomenon of research communication and evi-
dence use in health systems. Therefore, we used the
phenomenological design in qualitative research to host
a workshop (bootcamp) involving stakeholders from
the Nigerian media industry and active health systems
researchers. Among other research designs in qualita-
tive research, phenomenological research design has the
comparative advantage of tapping into real and perceived
experiences of research participants in ways that suspend
preconceived assumptions [30]. The residential boot-
camp held over 3 days in April 2023 in Enugu, Nigeria,
with 13 media professionals and 14 active health systems
researchers was useful in interacting with the partici-
pants closely and iteratively about the phenomenon.

The criteria for selection of the participants included
health systems-focused researchers who had no less than
3 years of experience in HPSR and had worked in at least
two geopolitical zones in Nigeria, with any experience
of engaging the media in research dissemination; media
professionals with no less than 3 years of experience and
can demonstrate the willingness to engage with research-
ers in conversations. We used purposive sampling to
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identify some researchers and media professionals within
our network, who in line with snowballing sampling
technique recommended other experts that were invited.
As such, in all, 27 participants attended the bootcamp.

Data collection

The rationale behind the workshop was to provide
time for intense exploration of the phenomenon. First,
we allowed the participants to make presentations on
what they understand and know about the usefulness
of media—research collaboration to advance the use of
evidence in governance and policies in the health sec-
tor. Adopting some insights from a grounded theory
approach [31], we teased more questions for discus-
sions from the presentations, focusing on gaps, roles and
strategies of using the media in evidence translation of
research in health systems and policy. The questions were
addressed in small groups of nine each, coordinated by
the researchers who were assisted by research assistants.
As expected of phenomenology, questions were designed
to gain insights into lived and perceived experiences of
the use of evidence on the basis of media-led research
communication. We focused on ‘what has worked, ‘what
can(not) work’ and ‘what strategies can be taken’ to
ensure health research evidence is translated into action
by gaining the attention of policy-makers and the pub-
lic. We also provided the opportunity to discuss how the
media and researchers can achieve the concept of ‘two
credibilities’

The discussions in the workshop were recorded, and
salient points documented in notes by our research assis-
tants. Overall, data collection procedures were tailored to
match the Consolidated Criteria for Reporting Qualita-
tive Research (COREQ) framework [32]. It is important
to mention that our research method was not without
any challenges. First was to have the professionals make
less use of jargon so that they could understand one
another. We achieved this by kicking off with presenta-
tions, which provided the opportunity for questions and
clarifications. Second was the management of data col-
lected over 3 days, which we addressed by sticking with
the core aims of the study captured in the research ques-
tions mentioned earlier.

Data analysis

The discussions were first transcribed in English lan-
guage. Transcripts were compared with the notes for
consistency and correctness and analysed using thematic
analysis. Thematic analysis is used to make sense of qual-
itative data by categorization of the descriptions of a phe-
nomenon into themes and subthemes [34]. The themes
were deductively generated from the research ques-
tions and inductively refined using the generated data.
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Upon agreement among the researchers to use themes
that reflect (a) identifying the gaps in communication
of research evidence, (b) the practical benefits of media
in evidence communication of health research and (c)
what researchers must know to effectively use the media
health research communication, we designed the analy-
sis template. The analysis template was designed in an
Excel Sheet — the rows were used to enter the quotes and
columns for participants. This meant that we could trace
every quote to participants who owned them. Entering
quotes into the respective themes in the analysis template
was undertaken by two of the researchers and validated
by the third. Discrepancies were resolved in a meeting.
Using this iterative method helped us to maintain ana-
lytical rigour and the assurance that quotes accurately
reflected the agreed themes.

Ethical issues

Informed consents were given to the participants in the
format of the bootcamp’s content and structure and they
confirmed participation. Steps have been taken to ensure
anonymity of participants. The study was approved by the
institutional review board of the researcher’s institution.

Results

The results are organized in four thematic areas that
present: (a) the sociodemographic description of the
participants, (b) gaps that exist in the communication
of research evidence, (c) practicable roles of the media
in translating research evidence and (d) what research-
ers should know while using the media for evidence
translation.

Sociodemographic attributes of participants

Relevant sociodemographic attributes to this research
include the gender of participants, speciality, length
of experience, practice focus by geographical coverage
and media base and awareness of evidence translation.
Table 1 shows the summary of the sociodemographic
details of participants.

Gaps in the communication of research evidence

Three kinds of gaps that the media can bridge in the com-
munication of evidence from research were found. First,
was the gap of understanding research findings by the
public and policy-makers. Participants highlighted dif-
ficulties in understanding the contents of research pub-
lications owing to the use of specialized language, the
distortions to readership owing to intext citations, and
the length of research articles.

When I was a student, I hated reading academic
articles because of the so many in-text citations.
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Table 1 Summary of sociodemographic description of the
participants

Frequency Percentage

Researchers N=(14)
Gender

Male 7 50

Female 7 50
Speciality

Health policy and systems research 14 100
Length of experience

3-10 years 9 64.3
>10 5 357
Research focus by location

Southern or northern-Nigeria 8 57.1

Southern and northern-Nigeria 6 429

Aware of evidence translation 14 100
Media professionals N=13
Gender

Male 7 539

Female 6 46.1
Media base

Radio 3 23.0

Television 2 154

Print 6 46.2

Freelance 2 154
Length of experience

3-10 years 4 308
>10 9 69.2
Geographical coverage

National 11 84.6

Regional 2 154

State 0 0

Aware of evidence translation 6 46.2

They make reading boring and very distorted.
But I can spend time reading novels because they
flow so well. It is the same as reading news articles
because of the flow and simple words that are used
[researcher, male]

A media professional added:

Research papers are too long, and a lot of people
are not used to reading such kinds of articles. Don’t
misunderstand me — Nigerians love news. I do not
believe it when people say that Nigerians do not
read, because I know the extent of coverage we get
with the news we release. Just that they do not want
it too long and filled with words that will either take
them to the dictionary or to do another research to
understand the word. So, find out how they want it
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and give it to them that way — simple and relatable
[media professional, male, print]

The second gap we discovered was related to the feed-
back of research findings to interior locations. Some
studies are conducted in hard-to-reach locations, but
often, researchers do not return to those locations to
feedback findings to their participants. Thus, members of
such communities do not know the outcomes of the con-
ducted research, and hence are deprived the chance of
being aware of their problems, which they need to partic-
ipate in governance by making more informed demands.

At times, as researchers, we go to interior places to
carry out our studies. At times too we go to slums.
We interview community people, health workers,
community leaders in those areas, and we use their
findings to develop scientific papers, engage policy
actors, to improve situations. But I must say that it
is not fair that we do not return to those areas to dis-
cuss the findings with them. This is where I know the
media has to come in [...] [researcher, male]

Lastly, participants mentioned gaps in identification
and accessibility of quality research. Some media profes-
sionals said that because they were not trained to know
the standards of excellently conducted studies, they could
quote findings from poorly done studies. The research-
ers added that even those studies that were properly
done could be published in closed access journals, and
the media professionals might not know how or have the
wherewithal to access them.

I recall how an editor of one of the dailies quoted
a research on the number of persons that die per
month from an ailment. I was taken aback because
the figures were outrageous. I did not believe those
figures. I had to look out for more credible sources
and indeed, the editor was very wrong [media pro-
fessional, female, print]

Practicable roles of the media in translating research
evidence

The findings showed that there were four potential major
roles of the media in translating research evidence. They
include advocacy, extensive coverage, verification and
feedback. These roles all combine to elicit policy actions.
On advocacy, instances were provided on how research
outputs can form topical issues for media consumption
which can attract attention of those affected by the prob-
lem to make more advocacies, with possible responses
coming from those that can address the problem.

A team of researchers used our radio station to dis-
cuss their research on corruption in primary health-
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care. People kept calling our phone lines for that
programme confirming as true what the research-
ers were saying. It caused heat that led to the gov-
ernment sponsoring a different radio programme to
appeal to the people and even gave out hotlines to
call if they witness any corruption going on in any
of the primary health centres [media professional,
female, radio]

The above quote also connects with confirming the
veracity of research findings. It also reflects feedback
by providing communities an opportunity to know the
results of research conducted with and for them. It is only
when they are fed the results that they can participate
in determining the veracity of research results, further
intensifying the weight of the results. And this is made
possible because of the extensive coverage of the media,
which can get to those places the researcher might find
too difficult to visit.

In one of the radio phone-in programmes we had,
someone called from my village. My village is so far
from the location of the radio station. I could not
believe that the research issue we were discussing
was also a serious issue in my village [...] [researcher,
male]

Again, on stimulation of policy action, one of the media
professionals recounted an experience.

Some years ago, we were concerned about the mul-
tiple levies commercial transportation drivers are
subjected to in Lagos. These levies are usually paid
to touts. We had to use infographics to document
how much the government loses to touts. We gave it
publicity and it forced the Lagos State Government
to begin paying attention to the issue [media profes-
sional, female, print]

What researchers should know while using the media

for evidence translation

To take advantage of the media for evidence translation
of health systems research evidence, there are impor-
tant considerations for the researchers. We found six of
them, which are political arrangement of the media out-
fit, public perception, coverage, knack, content and rela-
tionship. The political affiliation and public perception of
the media outfit can influence how the research findings
are received. Research findings communicated through
media outfits considered to be managed by an opposition
political bloc could be received as propagandas, which
could impact on how the researchers are perceived.
Researchers must take steps to address the potentialities
of mischaracterization of themselves and their findings,
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which can be because of the kind of media they use for
dissemination.

[...] researchers must ensure they state disclaimers
when using media outfits that may pass on a wrong
message to the public. State that the research being
reported has nothing to do with the political orien-
tation of the media you are using and detail the pro-
cesses you took. If it is on radio, allow for phone-ins
so that people can call and verify the findings [...]
[media professional, male, freelance]

Moreover, the strength of the media coverage is
important.

Depending on who you want to listen to you, should
determine the assessment of coverage. If you want a
national outlook, go for media with that national
coverage, and if you want regional or a particular
community to hear your findings, then you go for the
media that has reach in those communities. You do
not just jump on the media, one must take time to
assess these things [...] [media professional, male,
radio]

Some media organizations have grown a reputation
in particular subjects over the years, such that it has
become their identity. It could be politics, health, cul-
ture, lifestyle, etc. The researchers should identify if
their selected media for research communication has a
knack for the findings they want to share. They can also
explore the possibility of tailoring their research findings
to fit the programme that has become the brand of the
selected media.

[...] as researchers, you can learn how to leverage
those programmes some media outfits have been
known for in the public domain. Of course, it takes
time to build a brand. So, it will be nice you organ-
ize your research to fit into the brand identity of the
media you want to use. That way, the editor of the
programme will easily accept you at a discounted
rate or even for free, and you will have your research
reaching out to many people [media professional,
female, radio]

A media professional quickly added content, stating
that the content of a research output for the media differs
from that of academic publications.

Like in research, you start by writing the back-
ground, but in the media, we prioritize the results
and write the background toward the end. Also, in
recent times, contents with infographics travel a lot
more than content with just plain texts. The para-
graphs are usually shorter than what you see in
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academic publications, and you make more use of
active descriptions that will elicit curiosity and facil-
itate understanding as well. For example, you do not
say a dog bit a boy and he died’ You rather say, ‘the
boy died because he was bitten by a dog. In the first,
‘he’ is not clear, as someone may still think of ‘he’ as
the dog’ and not the boy [media professional, male,
freelance]

Finally, it was emphasized that researchers needed to
foster relationships with the media for seamless transfer
of research evidence from the researchers to the media,
and then to the public and policy-makers. The media
professionals strongly advised researchers to pay cour-
tesy visits to some media outfits and regularly update
the media with the evidence they have, including a direc-
tory of research experts and their respective fields for the
media to contact when needed. Additionally, engagement
with the media should not be an add-on, but an integral
part of the overall research process. To pull together our
findings, Fig. 1 provides a summary of research-media
engagement for evidence translation.

Discussion

Our findings show that the use of mass media in HPSR
in Nigeria is an emerging area that could be harnessed
and used to improve communication of research find-
ings for policy making and community impact. We
organized sessions for researchers and media experts to
discuss how this can be encouraged, including the con-
straints that need to be addressed for effective translation
of research evidence for policy actions using mass media.
Notably, identifying and accessing quality studies and the
complexities of scientific publications in terms of pres-
entation and access, were issues identified by the media
professionals as constraining the use of research evidence
by the media and policy-makers.

For research to make sense to the media, language is
key, hence researchers must learn and prioritize commu-
nication of research evidence using simple expressions
in widely accessible platforms, such as blogs and news
commentaries [35]. Media experts can help transfer these
skills to researchers and justify the need for and impact
of such skills by providing evidence of repeated reactions
of policy-makers and the public to their outputs. There is
evidence elsewhere of academics being trained to utilize
the media for high research impact, which is measured
by public awareness and understanding of their con-
ducted research as well as policy response from govern-
ment actors [14, 36]. Several studies have reported that
academics lack soft skills, such as news-based reporting
and social media use for research, hence they experience
difficulties engaging policy-makers and the public [37,
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Understand media
importance and strategies

Build strong research-
media relationship for rapid
communication of evidence
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Media reputation as a valid
information source

Consider for

message
system
analysis

Media spread in hard-to-
reach locations and role in
raising awareness for action

\ Media

\

Researchers Policymakers/Public
< A 4 o . . . v _
Generate and analyse < > Communicate evidence in < > Improved awareness of
evidence public appealing ways public for advocacies
Peer review/publish Raise controversies for W Use evidence for policymaking

evidence j

actions on evidence j

and developing programmes

Leaving evidence in solely
scientific publications

Media not understanding
what makes good research
and access

When communities do not
triangulate veracity of
evidence

Consider for
message

system
analysis

Political colouration/weak
coverage of media

Fig. 1 Research-media engagement framework for evidence translation of health systems and policy research. Alternate text: figure showing
how the media sits in a mediating position between researchers in health systems and the public and policy-makers. The figure also shows
concerns that the researchers should take into consideration for media analysis as they identify the media that should be used for evidence
translation. Some of these considerations include the spread and political colouration of the media, helping the media to identify and understand

credible research, researchers building relationships with the media, etc.

38]. The context of evidence translation evolves, and if
academics must make impacts with their research, they
must ensure they evolve as well by learning the needed
soft skills for facilitating communication and relation-
ships with users of evidence [39].

An important finding in this study is the agreement
between the researchers and media professionals that
the typical academic means of communicating research
evidence through academic journals is not doing enough
and is restrictive to academic audiences. Even within aca-
demia, journal articles could still be restrictive to diverse
disciplines and regions. Confirming this is a computation
that showed that in about a year, a published blog had
over 6200 reads, compared with an open access journal
article with less than 1000 downloads in about 2 years
[7]. This speaks to the concerns listed by the participants
about the limitations of evidence documented in tradi-
tional academic outlets and using typical academic styles,
which impede access and use, even by policy-makers.

The consensus among the researchers and media pro-
fessionals who participated in the study is to utilize the

comparative advantages of media over academia in terms
of coverage and simplicity of presentation in enhancing
evidence translation and use. Insights from the cultiva-
tion theory presented the importance of ‘two credibilities’
under institutional analysis, where media credibility is
synergized with academia credibility for enhanced trust
in and spread of research evidence for public awareness
and policy impact [29].

Contingent on the above, public confidence and trust
in the media is one comparative advantage the media
enjoys, which is why the media is the most efficient
means of reaching the grassroots. Political actors tend to
react more swiftly to media reports than they will to doc-
umented evidence in academic papers, largely because
of restrictions to access and understanding of academic
papers owing to how technical and specialized they are
[21].

Although there is paucity of studies on how political
actors and policy-makers react to academic publications,
but closely related studies are of the view that media
attention to issues highly influences political agenda
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[40, 41]. This is unsurprising because of the reputation
the media has in terms of rapid spread of information
among the grassroots who are the obvious determinants
of political legitimacy, especially in democratic contexts.
In corroboration, the political-economy of the media
and science communication has been a topical subject in
climate change, with researchers encouraged to strategi-
cally hang on the media to get through to politicians who
rely on the media for political legitimacy [42].

Gerbner affirmed the foregoing in explaining the cul-
tivation theory, arguing that the media takes advantage
of its ‘publicness’ to cultivate and influence public opin-
ions towards informing awareness, advocacies, policy
formulation and policy directions [23]. The significance
of targeting the public for policy actions is manifested in
recent works on health systems governance, recommend-
ing more grassroots-oriented approaches to influencing
policies [43-46]. Undoubtedly, media involvement in
research communication can help target grassroots with
research evidence, in ways that will improve their aware-
ness of issues and cause them to chase actions.

Our findings show that researchers expressed con-
cerns about poor feedback to the communities where
they source their data, which if addressed can contribute
to stimulating awareness and demand for policy atten-
tion to the plights of communities. Media coverages
are designed to reach nooks and crannies, and this can
be leveraged for targeted communication to communi-
ties where the researchers conducted their studies. This
means that the researchers will not be leveraging cover-
age alone, but trust and confidence often vested in the
media by the public [8, 47].

To this end, researchers are advised to include media
assessment in building research plans and dissemination
strategies and ensuring that media usage is integral to the
research and not an add-on. Besides assessing the media
for trust and coverage when communicating research
evidence, other important factors to consider include
political affiliation and public perception of the media
outfit, as well as the reputation of its contents in the pub-
lic domain. These factors could influence how the pub-
lic receives the evidence from the media and even how
the researchers are perceived, which could survive over
a long period. Interestingly, a part of the cultivation the-
ory emphasizes message system analysis, which implies
an analysis of public message contents and processes to
understand uptake and utilization barriers and facilita-
tors [29].

Moreover, as part of the relationship researchers
should build with media professionals, forums for knowl-
edge exchange are vital. Through such forums, issues
about identifying, accessing and reporting the contents
of quality research can be addressed. So, our findings
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recommend that frameworks on Getting Research into
Policy and Practice (GRIPP) and evidence translation (for
example, Uzochukwu et al. [21]) should be revised with
the inclusion of the media as a cardinal bloc in HPSR.
In fact, a systematic review of 159 knowledge transla-
tion theories in public health and health systems found
that they were more commonly used to inform plan-
ning, implementation and evaluation of policies and
programmes, as against dissemination, sustainability
and scalability [48]. The research—-media engagement
framework (see Fig. 1) we have introduced in this study,
contributes exceptionally to the health communication
theoretical space in the direction of evidence dissemina-
tion for policy impact. Additionally, the cultivation the-
ory provides theoretical analogy of cultivating the public
and policy-making space for policy actions by using the
messaging system, processes and effects of the media.
The theory establishes that synergized impacts for evi-
dence use in the policy context of health systems can be
achieved by leveraging ‘two credibilities’ residing in the
academia and media.

Limitation

The current study is limited by the absence of policy-
makers among the participants. Their presence could
contribute to strengthening the evidence we have, by
providing first-hand experiences of policy actions ena-
bled differently by both the media and typical academic
publications. We recommend future studies take note of
this.

Conclusions

Nevertheless, our study has shown the importance of
media to evidence translation, and how researchers in
HPSR can harness the strengths of the media in con-
necting with policy-makers and the public to stimulate
conversations and actions of policy interest. Research-
ers in HPSR may begin to gravitate toward ‘commonali-
zation’ of research evidence, which implies making sure
that the public and policy-makers relate to research evi-
dence just as they will do to media contents because of
simplicity, accessibility, uniqueness to contexts and wider
reach. They should equally foster collaborations with
widely read blog and news outlets that present scientific
information using journalistic skills. Cultivating public
and policy-makers’ attention should become central to
researchers in HPSR, and an integral part of the research
process. Infusing media communication in HPSR com-
munication should become the gold standard and a
common practice in the bid to promote and strengthen
evidence-informed policy-making in the health systems
of Nigeria and across the globe.
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